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ANNE BINDER

MBA'74

PRESIDENTE DU CONSEIL DE SURVEILLANCE
INSEAD ALUMNI ASSOCIATION FRANCE



IAAF :
100

bénévoles

3'049 6’718 clubs
EDP, others
Alumni 4
in France centres d'expertise

2

themes transversaux

3'669

MBA/EMBA




A GOOD YEAR!
WHAT DID WE ACHIEVE?

 Finally an increase in Memberships!

« Another new « service » - Coaching - of the Career & Solidarity CoE
« Ongoing success of the Entrepreneurship CoE

« 60 events by our Corporate CoE

* New Business & Society CoE with more than 30 volunteers

* « Young Alumni » Focus

« Successful « Essentials » Conference on Social Impact and Ethics
* Re-inforced Team

» Another positive P&L

» Synergies with CDA, IDN, Co-Reps and the group in charge of the Alumni
Relations at INSEAD




pALS!

57'254 i
73% Mer’nb,ersh'ip}pl\enetration

rate worldwide

imni in th&world

270/0 Membership penetrétion
rate in France

].’827 Members in France

36% MBA/ EMBA members

170/0 EDP/ Other members

- 2019
- 59'474
- 25%
29,6%

1'990

38%
18%



Consolidate our last year results
« Data Knowledge project

 Beta site for a new INSEAD mentoring
application

WHAT ARE e Launch of the first « INSEAD Alumni

Investment Fund »
WE  Series of « Women in Business/Leading

PLANNING Together » conferences
FOR 20207 « Creation of a « Digital » CoE

e Launch « Future of Work » and « Silver
Economy » clubs

» Digitalize some of our conferences
* Increase value for our regional Alumni
» Be even more active on Social Media
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CAREER

| Entrepreneur- Corporate Networking
ship

Digital




Leverage ALUMNI CAREER JOURNEY
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One to One : Networking Coaching : Co-development :

career session for job

(permanence  Workshops Mentoring Outplacement Conferences

carriere)
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103 /\ 5

participations ongoing
INSEAD coaohmg-
\  Networking / for Alumni
106
One to One Career Sessions
O

INSEAD Kids events



4 Pitching & Story telling

Create a HR strategic board with Exco ,
Silver Talent next step

level HR specialists

“Leadership at the time of Digitalization”

Career activities Discovery after work 5
“Couple that work” (Business & Society)

LinkedIn posts on “Permanence Carriére”
Provide relevant information: Guidelines to
access information for ETI/PME)

More webinars
6 Mentoring : INSEAD platform
Coaching companion

to non MBA/EDP Alumni (BFC and MIM)



GUILLAUME

LOTH DEMAY

YMP'05Sep _
VP Entrepreneurship
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|
Swiss Knife

Startup Club Business Angels

Pitch Lab Club Take Over Club
Preparing INSEAD Alumni INSEAD Alumni investing in startup Everything about acquiring
startups to pitch for raising funds. companies (INSEAD-Ied or not). a company.
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Business Lab ) Hacking Growth Club Owner
To discover, brainstorm and Meet the co-founder you are Following a “start”, there should Manager Club
exchange around startup ideas looking for from INSEAD Alumni be some “growth”! Preferably Club for owners & managers
and entrepreneurial projects. or other Business Schools alumni. fantastic growth; but how? Why ¢ of multi-Mé€ private companies.
To advise and give-back We bring together some of the and how? Meet worldwide leaders
to INSEAD entrepreneurs. smartest, coolest, and exciting to share (some of) their secrets.

people to help you find your next

partner. (N

Apero-Entrepreneur
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SOPHIE BOYER
CHAMMARD
"MBA'97D

- Deputy Manager

" VP Business & Society



CORPORATE CLUBS AND DIGITAL
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CORPORATE

& DIGITAL

CLUBS 60 Events

In 2019, 1 1 active clubs
they welcomed

inspiring speakers

including

Jean-Dominique Senard,
Anne-Marie ldrac,
Thierry Mallet,

Benjamin Griveaux...

2000 participations




° Number of events in 2019

CORPORATE CLUBS IN 2019

| )

FINANCE &

PIERRE PRIVATE EQUITY

RETAIL, CLUB

CNSUMER &
LUXURY CLUB PATRIMOINE

Soon: Silver Economy Club



CLUBS IN DIGITAL

DIGITAL
INNOVATION TMT / TECH TRANSFORMATION

& DESIGN CLUB | CLUB
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REGIONAL
CLUBS

GROUPE
MIDI-
PYRENEES

GROUPE
PROVENCE

GROUPE
RHONE
ALPES

GROUPE
I\[0)31D)




NETWORKING

CLUBS

39 events,
including
cultural,
sports,

and leisure.

INSEAD ARTS

SALAMANDER
GOLF
SOCIETY

SALAMANDER
SAILING
SOCIETY

JUBILADOS
CLUB

SUSTAINABLE
HUNTING
CLUB

LA BRIOCHE
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CONCERT




HICHAM ABER FRANCOIS D'ALIGNY

MBA 17J MBA 19D
VP Young Alumni VP Young Alumni



YOUNG ALUMNI
WHAT DO WE DO? 2018-19

Cross pollinization between
INSEAD students, young Alumni
and the whole INSEAD community:

Young Alumni Career initiative
Social events
Clubs

Social Media
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MARC LE BORGN E

MBA’87D
VP Class Rep



CLASS-REPS ET CO-REPS

Principe et objectifs:

Aider et encourager les delegues de promotion a maintenir les liens au sein de
chaque promotion. .

Etre une plateforme de partage d’'informations et de bonnes pratiques au service
des délégués de promotion.

Manifestations 2019 :

Réunion pleiniere des délégués de promotion au siege de Safran.
Réunion des Co-Reps avec Sophie Boyer Chammard sur Business & Society.
Coordination des anniversaires de promotion a Fontainebleau.

Projets pour 2020 et apres :

Renforcer les liens avec les promotions AMP, EMBA, IEP etc...
Susciter les vocations pour animer les promotions « orphelines ».
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SOPHIE BOYER
CHAMMARD
"MBA'97D

- Deputy Manager

" VP Business & Society



AFFILIATED CLUBS

AND PARTNERSHIPS

Club de I'Economie Le Monde (8)
Conférences Cercle de I'Union Interallié (8)
Cercle des Administrateurs (8)

Grandes Ecoles au Féminin (6)

Alliance INSEAD Wharton

Stanford Club of France

Culture et Management



BUSINESS & SOCIETY
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Entrepreneur- Corporate Networking
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Digital
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30 volunteers

o S —— All our Clubs approached « Business and
e Society » topics
. 7 Sustainable Development goals:
iit: Busilness i . Ethics
& SOCletY « Gender balance
- Humanitarian operations
Mt - Social Impact

 Sustainability
 Tech for Good

To put society at the centre * Wealth Inequality

of our business strategy’ Links with The Hoffmann Global Institute
for Business and Society



'BUSINESS & SOCIETY: Achievements and projects

Essentials Our new clubs “Hidden Talents"
. : Allow businesses to recruit
2019: ethics, social

impact and wealth WOMEN IN THE FUTURE raursl ;[f?é%n::fime%ggﬁ
inequalities BUSINESS OF WORK d J

- SOON?
May 2020: Leading with » No Single use plastic
impact: sustainability & SOON! challenge

diversity  Podcast & video series e i —

In partnership with with impact and B&S
Feb 2020: Impact SREIIRNS alumni talents
Financing in partnership . Take part in Discussion forum
with FITT ChangeNow 2020 amongst sustainable
leaders



https://www.youtube.com/watch%3Fv=tsXM-6P__i0
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- % MAJOR
..,ﬂ ANNUAL EVENTS

Assemblée Générale

Essentials

Major annual Conference

300 participants « Business and
Society »

Global INSEAD Day
21 September 2018 at Cartonnerie

Giving Day
21 mai 2019 — Business and Society
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VINCENT LAPRAS

MBA 96'J
IAF PRESIDENT




INSEAD INSEAD

Alumni Fund




3

donateurs ’
en France y A
(+27%) |
'\ ». INSEAD
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GENEROSITE ET FIDELITE

109 125 15

IC Members Salamandres Donateurs >
2018-19 20 dons




IAF AMBASSADORS

Claire Behar Eric Francois
BFC'15 MBA'88J
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Vos dons font déja la différence...

Budget des bourses

6ME
SME
4ME
IME
2ZME
TME
O€

Nombre d'etudiants boursiers

-

233

2013

.-—""_'_"'-Fr-._

ek _____....—-- 2

2014

2015

2016

“]“‘\

2017

2018

2019

5748491 €

Montant moyen d'une bourse

18 BOO €
18 000 £

16000 € e
14000 € e

12000 € —

10000 € -—"’/i

8000 €

6000 €

4000€

2000 €

D€

2013 2014 2015 2016 2017 2018 2019




BOURSE FRANCE

Etude comparative

Harvard Business School INSEAD

Budget annuel (£) 80 M j€ (34 M S US) 5,7 M %:

wa— e 35000 € 40000S US) 18800 €

Proportion de boursiers (%) 50 O/O 80 O/{j

Source Harvard Business School, chiffres 2018



BOURSE FRANCE

"This endowed scholarship was
established thanks to the leadership
and initiative of Benoit Habert
MBA96J and with the generous 0,8M€
support of many in the French alumni
community. The goal of the
scholarship is to support a talented
French student in each MBA intake
who by reason of culture, socio-
economic background and life
experiences, will add to the diversity of
the student body.”

Aujourd’hui Objectif



Mercl

The Business School
for the World®

Aller sur « give.insead.edu »
puis sélectionner « French Alumni Endowed Scholarship »

Europe SE Middle East



MEMBRES D'HONNEUR 2019




MEMBRES D'HONNEUR 2019

MERCI POUR VOTRE CONTRIBUTION
A L'INSEAD ALUMNI ASSOCIATION FRANCE

L)
:

Nicolas Bontron Ahmad Hassan Antoine Tirard
MBA'97J MBA’88D MBA'97D
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